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Online pisk: Brian Gillett demsnstrates an IPhone application for the Bloo business directory website at the company's offics,

Fizlirs: And Taple

Online directory comes out of the Bloo

VIVIENNE RYAN

A pew Perth web-based company is
aiming high as it moves to tap into
the growing number af small
busipesses migrating online o
spruik their wares

The Bloo business direciory is
Fighting thee Hkes of Senals for
advertising dollars bt says it &
gRining traction in the small o
medinm-busines: market.

Bloo bas captured 250 paid
ivertisers, Hated 110,000 Perth
businesses and is clocking up 35,000

wisttars & memth aince ity lmanch four
months ago.

"Tt has become almost a necessaly
for aenall businesies to have sons
sort of web presence," Bloo owmner
and director Brian Galledt sad.

The Bloo lstings come with
comtact ditalls for the businesses, a8
well a5 website and email address=s
and a mip.

Mr Gillett, who B devaloping an
iPbone spplication for the website,
expects the paline push tir deepen as
internet-enabled mobile devices
become more commaen.

Last week’s Sensis e-busmess
repart found 54 per oent of
Aneiralia’s SMEs bad & wehsie

However, the report,, which
sirveyed 1800 SMES around the
comizy, alsn found thar W
businesies were bess
internet-dependent than theis
natona] counterpans,

Omnly 45 per cent of ool
tuisinesses were likely to take onders
anline, o T per cont im
the Maorthern Territory, Some 71 per
cent of WA businesses uked the
internet to place onders, againat T4

per ceist nationally Wi Internet
Aseocintion chairman Richand Bone
sxid i was dissppointing WA
busineses were not using the
imtermet o much ns the rest of Le
conambry, bt woukd becomse more
dependent &5 the Budd Government
miwed ahead with plans for o
nationnl brosdband setwork.
“Perth js the most geographically
{golated capital city in the world, s
Western Australmns need o use
whatever tools are available to them
to try and enpage in o global digital
ecnaonmy, ™ Mr Bone sadd,
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